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July 15-17, 2011

40 artists on three stages
All 54,000 single-day and three-day tickets
sold out

32,000 individuals attended

—Huffington Post
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Community

This year’s festival was about more than
music. Fans were able to shop at the CHIRP
Record Fair, enjoy works of art at the Coterie
Craft Fair, check out some of the world’s best
Gigposter artists at Flatstock, and park their
bikes along with 1,500 others at the Chicago
Reader’s Biker Village.

‘ A - L . -
’ X A A R
gol Veduiges = -4 o 1N
e 1 yo~ g X g

& e -
-'TI'J ..‘ -Jﬁ l_
U

oy F
= &

| :"-. *;.‘ . 4 l\ t
S \ '“/7“"" -
: £y 5 . - - -
L > . Al y .17_.»“‘ e 2 AR
: <« & ) £ " .
e -—..-_sl.l—.....l.g .a,_' i) & !‘1
4 A » )

3

@1“‘ é

"o‘f\‘(’.‘is :.
e— _..-—-""‘""'“--




PITCH

MUSIC FESTIVAL




Attendees

43% female
57% male

15% <20
24% 21-24
17% 25-27
21% 28-32
22% 32+

90% were College educated
25% have a Graduate degree or phD

51% make more than $35K/year

55% were new attendees

61% read mobile content
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Partnerships

2011 Partners included:

e Heineken

e Whole Foods

e XRT

e Rock for Kids

e TimeOut Chicago
e WBEZ

e Trident

o Lifeway Kefir

DIACARTA

Your day never looked better.

o ZipCar

o Axe

e [ncase

e Diacarta

e eMusic

e Toasted Head

e Freelancers Union
e Urban Outfitters
e Chicago Reader




Media coverage

The 2011 Pitchfork Music Festival was covered in an
extensive range of media outlets, reaching a larger
worldwide audience than ever before. Coverage
included countless news items, features, onsite
interviews, daily recaps, post-festival photo galleries,
video features and much more from the likes of:

ABC News e ALARM e The Atlantic e Billboard e Black
Book e Brooklyn Vegan e CBS e Chicago Sun-Times &
Tribune ¢ CNN.com e Daily Candy e Details ¢ Ebony e
Entertainment Weekly o FILTER e Flavorwire e Funny or
Die ¢ Huffington Post ¢ IFC.com e LA Weekly ¢ Magnet e
Men’s Health ¢« MSN ¢ MTV ¢ NBC ¢ New York Magazine
e The New York Times e NPR ¢ The Onion A.V. Club e
Rolling Stone ¢ SHAPE e Sirius XM e SPIN e Stereogum e
Time Out Chicago e VIBE ¢ VH1 ¢ Vogue ¢ Washington
Post ¢« W Magazine ¢ WBEZ ¢« WGN’s Midday News

+ hundreds more...

“The festival's relatively small
lineup of roughly 45 groups
operates in stark contrast to
other stateside mega-festivals
like Coachella and Bonnaroo.”

—CNN.com, from “The world’s best music
festivals”
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TUESDAY, JULY 19, 2011

MYLAN CANNON/THE NEW YORK TIMES

The rapper Hodgy Beats of Odd Future Wolf Gang Kill Them All performing at the Pitchfork Music Festival in Union Park in Chicago on Sunday, the final day of the three-day event.

Back to the "90s, Tootling a Flute

CHICAGO — I'just want to say one word to you.
Just one word. Are you listening?

Flute.
JON

That’s poppycock, you're proba-
C AR AM AN] C A bly thinking. There’s no way that
forward-thinking bands of the sort
~___— thatplayed the Pitchfork Music
Festival would ever consider intro-
ducing an instrument so prim, so
saccharine, so shrill into their music. Didn’t New
Age Kill off the flute? Or Jethro Tull?
And yet there it was, twice, during performances

CRITIC’S
NOTEBOOK

by the purposefully and precisely schlocky soft-
rock revivalists Destroyer and the angelically
pleasant and soulless Fleet Foxes. It wasn’t much
more than an accent piece, but possibly it augured
things to come. In an era of voracious music mak-
ers everything old or tacky or obscure will be made
new again.

These life cycles are played out in real time on
Pitchfork, the music news and criticism Web site
that, since it was established in 1995, has been a
committed outlet for indie rock and its many tribu-
taries, real and imagined. The Pitchfork Music Fes-

tival, which has been held in Union Park here each
summer since 2006, is part of the site’s continuing
quest to document and capitalize on artists looking
for the next history to reclaim, and also a decent
roundup of those acts from generations past: some-
times influencer and influenced perform just hours
apart.

The 45 acts spread over Friday, Saturday and
Sunday only partly encapsulated the Web site’s
taste, or the movements more broadly in the music
world. But several individual acts told bigger
stories. Animal Collective, the Friday night headlin-

er, performed on a stage decorated like a huge Etsy
sale, with cloudlike stalactites and crustaceanlike
cutouts hanging from the sky.

Its show was alternately psychedelic and
straightforward, and sometimes majestic, a won-
der of accrued small details filling up the air.
Whether it wants it or not, Animal Collective could
have a long afterlife on the jam band circuit; same
goes for the festival performers Battles and Gang
Gang Dance, acts that stretch their songs out past

Continued on Page 2
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Media
Impressions

7 million digital ad impressions

287 thousand unique users watched the
Festival live stream on Pitchfork

Average live stream view time: 17 minutes

465 thousand page views for the Festival
Site

80 thousand page views for the Festival
site per day during the event

1.2 million page views for Festival
coverage on Pitchfork.com

Extensive print campaign in Time Out
Chicago and the Chicago Reader, with
more than eleven full-page and half-page
four-color ads and 1.1 million print
Impressions
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28-29 October, 2011
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PARIS

La Grande Halle de Villette

Aphex Twin, Bon Iver, Jens Lekman, Wild Beasts, Cut Copy,
Kathleen Edwards, Pantha du Prince, Washed Out, Iceage, Erol Alkan,
Stornoway, Mondkopf, and more to be announced soon.




